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Hello, I'm Lydia McCarthy-Keen. I'm a wholesale diamond dealer, the
UK's leading expert in lab-grown diamonds, and a luxury, ethical
jeweller.
 
I've collaborated with hundreds of men and couples who are not just
looking for an engagement ring, but a perfect, remarkable
one, capable of wowing friends, family and colleagues for decades to
come.

from the author

Regardless of the many types of men I've met, their differing personal circumstances,
budgets and taste, when it comes to purchasing an engagement ring, a clear pattern
has nevertheless emerged over the years.
 
There are certain factors which, although not obvious to the non-jeweller or first-time
buyer, really can't be overlooked if you want to get this most emotive (and expensive)
of all jewellery purchases absolutely right first time.
 
I have found these factors hold true for anyone; no matter how well-researched they've
been or how big their budget, and I've gained this knowledge from creating re-makes
and upgrades for married couples who didn't purchase their forever piece the first
time around.
 
In this report, I've addressed a few of the most common mistakes successful, smart
men typically make when buying an engagement ring, and I've also included a few
DOs and DON'Ts which can be applied right away, as steps in the right direction.
 
My goal is to help you get a remarkable ring capable of impressing your fiance, your
friends, family and colleagues, to get you great value for money, and to help you make
an ethical purchase you'll both be proud of for decades to come. 
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have you ever checked your social
media, and seen smiling couples
displaying rings on hands, hugs, and
future hopes?  

With a quick scroll through your Facebook, you've probably
come across dreamy images of friends, colleagues and
acquaintances getting engaged. 
 
There are always a million likes, hearts and comments, with a
significant number focused on the engagement ring itself,
which, if she absolutely loves it, will be showcased from a
variety of different angles and distances. 
 
Now, it's your turn to have your purchase flashed across social
media, in the office, at the pub, at the gym, in the hair salon, at
the in-laws... the list goes on...
 
Whilst it is not necessary to spend more than you are
comfortable with, an 'OK' ring is simply not enough.
 
If you want to make a wildly successful forever purchase on
your first attempt, the sooner you get into this mindset, the
better, and the process will be faster, easier and more
enjoyable for you. 
 
 

It's your turn to
have your purchase
flashed across social
media, in the office,

at the pub, at the
gym, in the hair
salon, at the in-

laws... the list goes
on...

introduction

Read on to discover THE TOP 5 MISTAKES that
ordinarily smart, successful, and even very
affluent men make when buying an
engagement ring, and how to avoid them.
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It's common for men to consider how much to spend, where
to buy from, and the quality and size of the diamond itself.
What is less common, is for men to consider the shape of the
diamond and the style of ring it will sit in.
 
Studies have shown that women prioritise design; this has
born out in my own experience working with couples and
women who are designing their own pieces with us. 
 
Furthermore, disappointment that the original style is not
unique, or does not suit the wearer, is one of the most
common reasons I hear when I am commissioned to re-
design an engagement ring. Privately, I have heard many
women express disappointment that a friend has a ring their
partner designed just for them, and that they wish their
partner had been more romantic.
 
 

5 mistakes

1

don't

do

Focus only on the diamond, and neglect to
think about your partner's aesthetic.

Disappointment
that the original

style is not unique,
or does not suit the

wearer, is one of
the most common

reasons I hear
when I am

commissioned to
re-design an

engagement ring.

Consider commissioning a bespoke design,
with individual touches which are
meaningful to you, your partner and your
relationship.

If you want to be original, but are not
sure where to start, the right designer

will help you get this done.

you fail to look beyond the diamond itself, and
don't seriously consider the style, shape and
design of the ring.
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A common mistake men make when choosing an
engagement ring is to treat it like a commodity purchase,
rather than the emotional and financial investment it is; this is
because the internet has acclimated us to buying everything
else quickly, safely, and with one click.
 
It is exciting to plan the perfect proposal and perhaps you
have a special trip or date lined up which is a couple of weeks
away, but time and again, I've seen impulse or unconsidered
jewellery purchases upgraded months or years later at
additional cost.
 
Creating a high-quality (by-hand, not from a factory),
meaningful design (bespoke), in an ethical way (sourced
properly), takes time. 
 
 
 

5 mistakes

2

don't

do

Be tempted to make an impulse buy in
order to meet an up-coming deadline to
propose. A romantic occasion or other
meaningful date is always easy to find with
a little for-thought.

Creating a high-
quality (by-hand,

not from a factory),
meaningful design

(bespoke), in an
ethical way

(sourced properly),
takes time.

Allow up to 3 months to make a truly
considered purchase. Spending time
looking beyond big brands or online sellers
will ensure you get the most for your
money, and allows time for your ring to be
made properly.

A busy, high-quality ethical jeweller
will need up to 6 weeks to make your

ring once a design is agreed upon.

you don't allow enough time to make the
perfect, no regrets purchase.
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As the information generation, we are used to conducting our
own research and solving our own problems and largely, this
works for most of us, most of the time. 
 
However, it remains true that complex investments, such as
property, luxury diamonds, and art, are best made at a
considered pace, by those with expertise, and with some
finesse.
 
A common mistake I see many men make is that they self-
educate on diamond quality and the 4Cs using the internet
alone. They then believe the 4Cs specifications listed for a
diamond they are interested in are the end-point for assessing
its value, as opposed to the starting point.
 
Diamonds are graded by human eye, leaving much room for
error. It is entirely possible to buy a 'high-grade' diamond
which does not live up to its value (or sparkle as it should), for
the price paid. 
 
 

5 mistakes

3

don't

do

Be tempted to buy a ring based on the
listed specifications alone. Just like rising
bids at an auction, the 4Cs specs are the
starting point for assessing quality and the
all-important sparkle.

Diamonds are
graded by human
eye, leaving much
room for error. It is
entirely possible to
buy a 'high-grade'

diamond which
does not live up to
its value (or sparkle

as it should), for
the price paid.

Go beyond internet research before
spending a large sum of money.

Don't be afraid to book yourself into a
diamond workshop with a professional

broker if in any doubt.

you don't fully understand how to assess a
diamond's quality, its price, and its 4Cs
specifications, even though you think you do.
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Of course, big super-brands provide good quality and a nice
buying experience, and this naturally carries their super-brand
premium. 
 
As a result of successful marketing campaigns, there is
something very desirable about familiar labels and packaging,
and so many buyers pay more than they need to for a label
that is not visible on the ring once it is worn.
 
Savvier buyers recognise that the price of a diamond ring in a
big-name retail or online store must cover the costs of the
Bond Street location, the sales assistant, the monthly glossy
magazine adverts, the billboards, the Google ads, and the
brand name markup, before it covers the costs of the
diamond and the manufacture. 
 
Buying a diamond at wholesale (if you know a broker), and
having a bespoke design made with an independent will see
your fee cover the cost of the diamond, the design work and
the manufacture only, without the additional fees needed.
 
 

5 mistakes

4

don't

do

Assume that only big-name brands are
capable of providing luxury.

A big-name retail
or online store
must cover the

costs of the Bond
Street location, the
sales assistant, the

monthly glossy
magazine adverts,
the billboards, the
Google ads, and
the brand name

markup, before it
covers the costs of
the diamond and
the manufacture.

Consider working with an independent if
you don't have your heart set on a particular
brand. 

If you want to explore working with an
independent, good ones should offer a

complimentary design or diamond
education session, which can help you

decide who to work with.

you pay over-the-odds at big brands for a label
which is invisible once the ring is worn.
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As a result of the 2006 Leonardo DiCaprio film, Blood
Diamond, based on the work of investigative journalist, Greg
Campbell, mining companies have been forced through
public pressure to clean up their acts. 
 
Whilst many have done so out of commercial necessity, some
have gone above and beyond. We are also enjoying
technological advancements which allow us to grow very real,
luxury diamonds in laboratories, completely side-stepping the
possibility for contributing to conflict or poor labour practices.
(However, some labs are lower in carbon emissions than
others). 
 
As a consumer, it remains difficult to determine which sellers
(lab or mined), are the most ethical, given that every seller is
keen to brand themselves as such in today's marketplace.
 
If you consider yourself  a 'conscious connoisseur', keen to
improve our planet, look beyond industry standards of
adhering to the Kimberley Process for mined diamonds, (a
certification scheme set up by the UN), which has received
much criticism. It is also important to source only luxury lab-
diamonds with high ethics, as not all labs are made equal.
 
 

5 mistakes

5

don't

do Look out for ethically mined metals,
fairtrade and recycled metals too.

It remains difficult
to determine

which sellers are
the most ethical,
given that every
seller is keen to

brand themselves
as such in today's

marketplace.

Assume that a Kimberley compliant
company is as ethical as you would like
them to be. Ask questions.

A good retailer will continually assess
their suppliers, and won't be afraid to

ask you to wait longer so they can
source ethically.

you mistakenly purchase something with
questionable ethics.
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In my experience, these common mistakes are:
 

The top 5 causes for a less-than-spectacular proposal
The key reasons for upgrades down-the-line
The least effectively talked-about mistakes 

 
Awareness of these common mistakes is half the battle, and
yet it remains overwhelming to buy an engagement ring for a
variety of reasons, and especially if you are not sure who to
work with.
 
I've been fortunate enough to create jewellery for some real
connoisseurs,  and so I know first-hand that discovering the
right information, getting the right designer, and a well-
chosen diamond, are the 3 essentials for success.
 
I've loved every minute helping successful couples take the
next step in their relationships with incredible, luxury
engagement rings they can be proud of, and now it's your
turn.
 
If you'd like to explore working together, let's have a
conversation and align your long-term goals with the perfect
engagement ring. Get in touch to book a complimentary
Design or Diamond Education session.
 
Kick-start your married life off with success and finesse.
 
 

next steps...

visit

Kick-start
your

married life
off with

success and
finesse.

www.lydiamccarthy-keen.co.uk

did any of these most common mistakes surprise
you?

book info@lydiamccarthy-keen.co.uk
0208 29 555 46



Lydia McCarthy-Keen

'haute de ethique'

www.lydiamccarthy-keen.co.uk


